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Introduction

PUBLISHERS LOOKING FOR ALTERNATIVES

subscription models

develop an acceptable ads scheme

detect AdBlockers and communicate with use

try to deliver ads anyway



It‘s our site and we can do 
what we want





Detecting AdBlockers and
not delivering content to
users blocking ads is legal







Asking user to
• turn off AdBlocker
• become supporter
• become subscriber
is legal



Circumventing AdBlockers 
and Unfair Competition Laws
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Circumventing AdBlockers

TECHNICALLY CIRCUMVENTING ADBLOCKERS

German Unfair Competition Act

Art 7 para 1: “A commercial practice unconscionably 
pestering a market participant shall be illegal. This 
shall apply to advertising particularly in cases where 
it is apparent that the solicited market participant 
does not want this advertising.”

Not as clear in E.C. Law

And question remains: What exactly the user means to
say when using an AdBlocker…



Technically circumventing
AdBlockers can be a  
problem under E.C. law
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Replacing Ads with Native Ads

DELIVERING NATIVE ADS

E.U. Directive on Unfair Commercial Practices

Art. 7 para 2: misleading when, “a trader hides or 
provides … fails to identify the commercial intent of 
the commercial practice if not already apparent from 
the context, and where, in either case, this causes or 
is likely to cause the average consumer to take a 
transactional decision that he would not have taken 
otherwise”

surreptitious advertising



Native Ads and Sponsored
Posts are critical under
E.C. Laws



Unblocking AdBlockers via 
Browser or Operating System







Circumventing
AdBlockers via Browsers 
or Operating Systems may
cause antitrust issues in 
the future



• Basic Principle: It‘s our site and we
can do what we want

• Detecting AdBlockers is legal
• Communicating with user is legal
• Delivering Ads anyway can be a 

problem under E.C. legislation
• It remains a technical race between

publishers and AdBlock-providers
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