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AdBlocking..... How does it work? 

.  Extensions for browsers, email-clients or security software 
tools 

.  Installation may be initiated by users or pre-set 

.  AdBlocker-tool will then exclude the display of ads or control 
which ad is displayed and which ad is not 

.  „White-listing“ either by the user or by the provider of the 
adblocking software 

.  Business models involved vary but regularly include „white-
listing“ of permissive ads against payment of fee by 
advertiser 
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Many questions: 
 
•  How serious is this threat for the internet 

industry? 

•  What is the price tag with AdBlocking? 

•  Is it legal? If yes, to what extent? 

•  What are the relevant legal arguments in 
favour and against the legality of 
adblocking? 
•  Copyright 
•  Unfair competition 
•  Anti-trust 
•  others....? 

•  How does the industry react? 

•  Legality of countermeasures? 
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Session Outline: 

.  Part One – AdBlocking from a regional perspective 
.  Relevance & state of the law in the EU (Dr. Arthur Stadler) 
.  Relevance & state of the law in Asia (John Eastwood) 
.  Relevance & state of the law in the US (Fatima Khan) 

.  Part Two – Stakeholder‘s views 
.  The AdBlocker‘s & Consumers view (Kai Recke, eyeo GmbH) 
.  The view of the Publishing Houses and Content Providers (Dr. 

Phlipp-Christian Thomale, Axel Springer SE) 
.  The view of AdNetworks and Advertisers (Fatima Khan) 

.  Part Three – Special topical focus and outlook 
.  Antitrust law aspects of AdBlocking and counter-measures (Dr. 

Reinhard Siegert) 
.  Legal limits of „blocking AdBlockers“ (Dr. Martin Schirmbacher) 


